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Results of vehicle che
ck-up events during Ca

r Care 

Aware Fairs across the
 country in April and

 October 

2006 revealed that nea
rly nine out of 10 veh

icles 

need service or parts,
 underscoring the hug

e untapped 

DIY and DIFM sales opp
ortunities for the aut

omotive 

aftermarket, according
 to the Car Care Coun

cil. The 

unsatisfactory conditi
on of vehicles also re

inforces 

the continued need for
 consumer education a

bout the 

benefits of regular ve
hicle care, maintenanc

e and repair.

An analysis of nearly 
1,000 vehicle inspecti

on forms, 

submitted from event 
coordinators in 16 sta

tes, showed 

that 88 percent of th
e vehicles checked du

ring 

National Car Care Mont
h in April and Fall C

ar Care 

Month in October need
ed parts replacement, 

service or

fluids. The top proble
m areas were motor oi

l, wind-

shield wipers, air fil
ters, belts and hoses 

and lights.

“Vehicle check-up even
ts are typically the f

ocus of 

Car Care Aware Fairs 
sponsored by repair s

hops, parts 

stores, distributors i
n cooperation with loc

al vocational 

schools, media, civic 
groups and others,” sa

id Rich 

White, executive direc
tor, Car Care Council.

 “While 

these events are free 
to consumers and serv

e as 

community-relations bu
ilders, most aftermark

et businesses 

who participate experi
ence an increase in s

ales and 

customers as a result.
”

Help turn these numbe
rs around for 2007 by 

getting your 

company involved in N
ational Car Care Month

 in April. A 

wealth of resources, i
ncluding POS kits, bro

chures, Car

Care Guides and inspe
ction forms, is availa

ble on the 

Car Care Council’s Web
 site at www.carcare.org, or by

 

calling 240-333-1088.

The Final Countdown!


