





Top Seven Do’s and
Don'ts for Writing a
Business Blog

1) Read tons of blogs first, at least 50 blogs for
two weeks before you start; show your pas-
sion for your company and your products;
help other people share their passion (inter-
view workers who you notice staying late to
do something “extra special”); try to answer
any concerns bloggers might have; take some
risks, but know the consequences.

2) Don't be selfish. No one cares about you.

3) Do feel free to sound like yourself and don’t
get caught up trying to sound professional
— that makes you sound dull.
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Do create a sense of continuity. People quickly
get an idea of what your blog is about and
how it sounds. Find the “spine” of what gives
your blog life — that combination of subject,
theme, attitude and voice — and build on that.
Be consistent in your voice. Your readers may
forgive the odd departure away from your
core subject, but they will always be disturbed
by inconsistency in the voice they hear.

5) Do decide whom you're writing for. Are you
targeting your existing customer or client
base? Is the blog a prospecting tool for new
business? Picture your audience as if they are
one person, then write conversationally.
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Do write about stuff that your company
doesn’t do but that your audience wants to
know about.

7) Don't cross the line, whatever it is, for your
organization or company. In other words, be
mindful of your company’s corporate guide-
lines, privacy and confidentiality policies and
other legal and HR directives. Just makes
sense, unless you want to lose your job.

Source: Debbie Weil, publisher, WordBiz Report,
www.wordbiz.com/archive/5_blog_writing_tips.
shtml.
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How to React to Negative Blog Posts

What should organizations do — and what should they refrain from doing
— when they discover negative blog postings about their products and services?

What you shouldn’t do: Ignore the situation or try to intimidate bloggers into
desisting.

What you should do: Realize that blogs represent opportunities to engage with
customers on a large scale.

Adapted from “Blogging for Better Customer Service,” Erika Morphy,
www.crmbuyer.com. Reprinted from Communication Briefings, February 2007.

What is a Listserv?

When you submit a question or something that you want to share to the listsery,
your submission is distributed to all of the other people on that list. Each listserv
targets pre-determined topics and discussions. Before submitting a query or a
comment to the entire listserv group, monitor the discussions. After a few days,
you'll be able to tell what acceptable submissions are.

Each listserv has two different addresses.

1. List address: This is the address you use to submit a query or share knowl-
edge with the entire group. This message will be distributed to all people on
the listserv. This is known as “sending mail to the list.”

2. LISTSERV address: This is the address that you send commands to such as
subscribing and unsubscribing.

Source: www.siec.k12.in.us/west/edu/listman.htm.
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How Do You Manage
a Listserv?

1.

Keep a copy of the welcome letter.
When you successfully sign up with

a listserv, they’ll send you a welcome
message. This letter will contain tips
for sending your mail, as well as how
to unsubscribe from that mailing list.
You should store this message either
on your computer or print a hard copy
and make a folder of listservs that you
belong to.

. Check your e-mail daily. Some listservs

will send several messages daily. Others
will send one message in the form of a
digest. This is one long message con-
taining several responses to the listserv.
Other listservs send messages weekly,
and others are very sporadic. Regardless
of how this listserv shares information
with the group, you need to make a
commitment to check your e-mail daily.
Remember that the Web server that
stores your incoming e-mail messages
only has so much disk space.

Following threads of discussions. By
signing up with a listserv, you are not
obligated to respond to all messages,
or to any message. Pick and choose
the topics that interest you. Look

at the subject line of the incoming
messages to see which thread of
discussion is being addressed in that
message. In large listservs, several
different threads of discussions

will be ongoing at one time.

. Help when you can. The purpose of

listservs is to share information. Help
individuals in a query whenever you can,
because someday you may want help
locating information. Sometimes it is
better to respond to just an individual
rather than sending your message to
the entire listserv group.
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5. Unsubscribe if you'll be gone. If you

plan on being gone for more than a
week and will be unable to check your
e-mail, you should unsubscribe from
the list then you can re-subscribe when
you return.

. Use a meaningful subject line. When

people receive mail from a listserv, one
of the first pieces of information they
look at is the subject line. Most people
will keep the same subject line when
they respond to a particular thread of
discussion. Some people will delete
unread messages simply because the
subject line announces a topic that they
are not interested in. This saves time for
many people. If you subscribe to a high
volume listserv, you'll appreciate those
messages that have clear, meaningful
subject lines.

Sending attachments. Never send
attachments with e-mail messages to
individuals or to the listserv without
prior permission from the recipient.

. Cross posting. If you are posting the

same message to several listservs, at
the beginning of your messages state,
“This message has been cross posted to
(names of other listservs).”

Source: www.siec.k12.in.us/west/edu/list-
manl.htm.

10 Tips for Sending
Listserv Messages

1. When responding to a listserv, keep
your messages brief.

2. Include a portion or a summary of the
message you are responding to, but
don’t forward the entire message.

3. Stick to the topics intended for dis-
cussion on the listserv. If you deviate
from the intended discussion topics,
someone may recommend a listserv
more suited for your thread of discus-
sion.

4. Don't use all upper cases when writ-
ing. This is thought of as shouting.

5. Have an opening and closing in your
message such as dear... and bye...

6. Be careful when using humor in your
messages. Use emoticons to get
across your emotions.

7. Don’t send meaningless messages
with no content, such as “l agree!”

8. Identify yourself. This could be your
first and last name and possibly your
school or place of business.

9. Avoid flaming individuals on the list-
serv. If you have a conflict with an
individual, settle it by private e-mail
messages.

10.Don’'t be critical of people’s queries
posted to the listserv. Many people
are newbies to the listserv. Send them
a private message and “gently” make
suggestions if you think it is war-
ranted. We're here to learn, share and
grow from each other.

Source: www.siec.k12.in.us/west/edu/list-
man3.htm.




