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CHRIS NIERINTZ

National Catalog Managers 
Association (NCMA) president Chris 
Nierintz wanted to be an accountant 
when he enrolled at West Chester 
University in West Chester, Pa. Nierintz 
worked through his business manage-
ment degree as a counterperson, then 
assistant manager at Gee Auto in 
Downingtown, Pa., restoring cars 
on the side. When it came time for 
graduation, though, Nierintz decided 
to follow his heart and hobby, and 
opened his own shop – Glenmoore 
Auto Restoration – with a loan from his 
grandparents.

A job at Washington Auto Parts later 
took him to Indianapolis, Ind., after 
which he returned to Philadelphia to 
work for Pep Boys. Less than a year 
ago, this industry veteran took over as 
product manager for Dorman Products, 
Inc., where he manages three catego-
ries: Hard-to-Find, Quick Disconnect 
and Vacuum.

A strong advocate for the crucial impor-
tance of industry standard implementa-
tion, Nierintz appreciates the connec-
tion opportunities AAIA provides. 
NCMA recently officially joined AAIA 
as a professional society, and Nierintz 
sees great value in this for both entities.

“All the networking, everyone working 
together as one – the team environment 
is great,” Nierintz said. “We all face the 
same issues almost every day, and the 
rewards are that we’re working together 
as a team to enhance the standards and 
go for industry-wide adoption.

“NCMA’s involvement in AAIA will 
definitely help with ACES and PIES 
standards. NCMA will become 
an even stronger organization 
now, since we have more resources 
at our fingertips. And in turn, 
we can help AAIA with getting 
everyone to adopt the standards.”

Nierintz feels that the biggest issue the 
industry is facing is OEs wanting a piece 
of the pie — and “actually getting it.”

“In the aftermarket, nobody calls any 
one thing the same thing and they 
all want to catalog it differently,” 
Nierintz said. “We need standards 
and everyone needs to adopt them, 
because right now we are actually 
hurting ourselves. OEs know their 
parts, what they’re called, what they 
fit – we need to get to the point where 
we can universally say, ‘This is what 
this is, this is what it fits, let’s sell it.’”

If not in the aftermarket, Nierintz 
would want to be an accountant or a 
CFO, and in his spare time, he collects 
Lionel model trains and likes to do 
work around the house. He also has 
worked for 22 years as a disc jockey 
in one of the largest clubs on the east 
coast. And when not serving double 
duty as a product manager and profes-
sional society president, Nierintz still 
has a love for his long-time hobby 

– restoring cars – with appropriately 
cataloged aftermarket parts. 

I N S I D E R

toolbox
There are many ways for the corpo-
rate world to be environmentally 
friendly. Efforts can be as simple as 
recycling paper and remembering to 
turn off office lights when leaving 
for the day, to holding videoconfer-
ences instead of traveling for busi-
ness. Regardless of how one might 
contribute to becoming more eco-
friendly in the workplace, jumping 
on the “green” bandwagon is defi-
nitely something to consider.

BE GREEN
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10 Ways to Go Green at Work

Greener homes are in the spotlight these days, but what about the other places where 
many of us spend huge chunks of our time – our offices? Some simple changes of 
habit can save energy and resources at work, and these small steps can be multiplied 

by persuading the powers-that-be at your workplace to adopt environmentally friendly (and 
often cost-effective) policies.

Be bright about light. Artificial lighting accounts for 44 percent of the electricity use in office 
buildings. Make it a habit to turn off the lights when you’re leaving any room for 15 minutes 
or more and utilize natural light when you can. Make it a policy to buy Energy Star-rated light 
bulbs and fixtures, which use at least two-thirds less energy than regular lighting, and install 
timers or motion sensors that automatically shut off lights when they’re not needed.

Maximize computer efficiency. Computers in the business sector unnecessarily waste $1 
billion worth of electricity a year. Make it a habit to turn off your computer – and the power 
strip into which it is plugged – when you leave for the day. (Check with your IT department 
to make sure the computer doesn’t need to be on to run backups or other maintenance.) 
During the day, setting your computer to go to sleep automatically during short breaks can 
cut energy use by 70 percent. Remember, screen savers don’t save energy. Make sure that old 
equipment is properly recycled. Look for a recycler that has pledged not to export hazardous 
e-waste and to follow other safety guidelines. Old computers that still work, and are less than 
five years old, can be donated to organizations that will refurbish them and find them new 
homes. (You may even get a tax deduction.)

continued
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continued from page 1

Print smarter. The average U.S. office 
worker goes through 10,000 sheets of 
copy paper a year. Make it a habit to print 
on both sides, or use the back side of old 
documents for faxes, scrap paper or drafts. 
Avoid color printing and print in draft mode 
whenever feasible. Make it a policy to buy 
chlorine-free paper with a higher percent-
age of post-consumer recycled content. 
Also consider switching to a lighter stock of 
paper or alternatives made from bamboo, 
hemp, organic cotton or kenaf. Recycle 
toner and ink cartridges and buy remanu-
factured ones. According to Office Depot, 
each remanufactured toner cartridge 

“keeps approximately 2.5 pounds of metal 
and plastic out of landfills… and conserves 
about a half gallon of oil.”

Go paperless when possible. Make it a 
habit to think before you print: could this 
be read or stored online instead? When 
you receive unwanted catalogs, newslet-
ters, magazines or junk mail, request to be 
removed from the mailing list before you 
recycle the item. Make it a policy to post 
employee manuals and similar materials 
online, rather than distribute print copies. 
They’re easier to update that way too.

Ramp up your recycling. Make it a habit 
to recycle everything your company collects. 
Just about any kind of paper you would 
encounter in an office, including fax paper, 
envelopes and junk mail, can be recycled. 
So can your old cell phone, PDA or pager. 
Make it a policy to place recycling bins in 
accessible, high-traffic areas and provide 
clear information about what can and can 
not be recycled.

Close the loop. Make it a policy to pur-
chase office supplies and furniture made 
from recycled materials.

Watch what (and how) you eat. Make it a 
habit to bring your own mug and dishware 
for those meals you eat at the office. Make 
it a policy to provide reusable dishes, silver-
ware and glasses. Switch to fair trade and 
organic coffee and tea, and buy as much 
organic and local food as possible for par-
ties and other events. Provide filtered drink-
ing water to reduce bottled-water waste.

Rethink your travel. Make it a habit to 
take the train, bus or subway when feasible 
instead of a rental car when traveling on 
business. If you have to rent a car, some 
rental agencies now offer hybrids and other 
high-mileage vehicles. Make it a policy 
to invest in videoconferencing and other 
technological solutions that can reduce the 
amount of employee travel. 

Reconsider your commute. Make it a habit 
to carpool, bike or take transit to work, 
and/or telecommute when possible. Make 
it a policy to encourage telecommuting (a 
nice perk that’s also good for the planet!) 
and make it easy for employees to take 
alternative modes of transportation by 
subsidizing commuter checks, offering bike 
parking or organizing a carpool board. 

Create a healthy office environment. 
Make it a habit to use nontoxic cleaning 
products. Brighten up your cubicle with 
plants, which absorb indoor pollution. 
Make it a policy to buy furniture, carpeting 
and paint that are free of volatile organic 
compounds (VOCs) and won’t off-gas toxic 
chemicals.

Source: http://sierraclub.typepad.com/
greenlife/2007/03/10_ways_to_go_g.html.
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Thinking Green When 
Your Employees 
Commute to Work
Changing how your employees get to and 
from work doesn’t have to be complicated 
or costly. It can be as simple as offering 
prizes, allowing people who cycle to work 
to dress more casually or offering rebates 
on transit passes. Here are ways you can 
change the way people commute to work.

Ridesharing. Encouraging people to ride 
together or take transit is one of the best 
ways to reduce the number of vehicles arriv-
ing at your location every day.

Parking management. Providing free park-
ing for employees who carpool or vanpool 
will make sustainable modes of transporta-
tion more attractive.

Incentives and facilities. Providing incen-
tives and facilities such as showers and 
lockers for people who cycle, run or walk 
to work will mean healthier employees and 
fewer vehicles on the road.

Flexible work hours. Changing or making 
work hours more flexible allows people to 
rideshare and helps reduce the number of 
trips people make to work.

Teleworking. Setting up programs that 
enable selected employees to work from 
home as little as one day per week is an 
effective way to reduce vehicle use.

Source: www.gogreen.com/choices/yourbiz/
choices4.html.
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How to Green Your Coffee  
and Tea in the Office
The local brew. Seek out the coffee and tea that have traveled the 
least distance to reach you and also aim at supporting local, inde-
pendent farms, cafés and roasters. 

Mug shots. Go ahead, find that perfect mug and make the invest-
ment. Not only is a reusable mug more pleasurable to sip out of 
than a paper cup, but it will replace an untold number of disposable 
cups, plastic tops, “java jackets” and other disposable paraphernalia. 

Organic. Coffee and tea that bear organic certification are more 
eco-friendly because they are grown and processed without toxic 
chemicals, are cultivated and harvested in ways that protect sensitive 
ecosystems and spare workers from exposure to harmful pesticides 
and herbicides. Shade grown coffee is another important category 
that preserves habitats for migratory birds on coffee farms, also let-
ting beans mature more slowly and creating richer flavors.

Fair Trade. Not only does certified fair trade coffee and tea help 
ensure living wages and safe working conditions for farmers, but 
TransFair and Rainforest Alliance both include rigorous environmental 
standards in their certification criteria. 

Home brew. The local café is great, but if you think you can be 
greener in your own kitchen, give it a try. When you do it at home 
you know where the beans and leaves are coming from and also 
where they go when they’re spent. Plus, you can’t forget your mug, 
you can choose organic milk and never toss out another paper sugar 
packet. Try a bit of quick math on the cost savings of making your 
morning cup-o-joe at home.

Loosen up. Tea bags and coffee filters can be useful but are mostly 
unnecessary. Great coffee can be made with a reusable filter or a 
stovetop espresso maker. A quality tea infuser can last a lifetime and 
replace an untold number of (questionably compostable) tea bags. If 
you do use filters and bags, look for biodegradable and unbleached 
ones.

Milk and sugar. Most people put one thing or another in their 
hot beverage of choice. Don’t foul up your organic, fair trade, bird 
friendly, solar roasted brew with chemical and hormone-laden milk 
and sugar from a little paper packet. If you don’t do the cow thing, 
look for organic rice, soy or almond milk to yin up your yang. In the 
U.S., TransFair also certifies sugar, so even your sugar can be fair 
trade. (Maple syrup in coffee is another well-kept secret.)

“Press” the issue. If the local coffee shop you love doesn’t carry cof-
fee and tea that meet your standards, start asking politely. Starbucks 
has a universal policy under which they will brew a French press of 
fair trade coffee for anyone who asks. 

Compost the roast. Tea leaves and especially coffee grounds make 
outstanding compost. Coffee’s high nitrogen content has made 
it a fertilizer of choice since days of yore. Composting leaves and 
grounds helps keep organic waste out of landfills, makes great soil 
and keeps waste baskets dry. If you don’t have a heap to toss it on, 
just spread coffee grounds on the top of your plants’ soil.

Gift the good stuff. Organic coffee and tea make superb gifts. It’s 
also a great way to get people appreciating the many benefits of a 

“greener” coffee or tea habit.

Source: Jacob Gordon, www.treehugger.com/files/2007/02/how_to_
green_your_coffee_and_tea.php.
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