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RESOURCES FOR CATEGORY MANAGEMENT SERVICES

ACTIVANT SOLUTIONS INC.

804 Las Cimas Parkway

Austin, TX 78746

(800) 678-5266

E-mail: rod.bayless@activant.com
Website: www.activant.com

Contact: Rod Bayless, Director of Supply Chain Analytics

A leading provider of business management solutions designed for companies with complex products in high-service distribution environments. The company’s Data Warehouse solutions extend online visibility for inventory and POS movement across the supply chain providing an information framework between distributors and manufacturers for collaboration on category management and inventory optimization

practices. Analytical tools and enhanced information content enable aftermarket companies to grow category sales, optimize inventory assortment, and maximize customer service levels.

IMR Inc.

808 Quail Ridge Drive

Westmont, IL  60559

Phone: 630-654-1079

Fax:  630-654-0147

Email:  Bill.Thompson@AutomotiveResearch.com
Website:  www.AutomotiveResearch.com
Contact:  Bill Thompson, President

IMR provides category specific, detailed consumer demographics and purchasing trends, shed light into your competitors’ strengths and weaknesses, and delivers data that brings you closer to your customers, distribution channels and market opportunities.

INSIGHTS2ACTION
19 Keelrock Place
The Woodlands, Texas, 77382

281-773-4563

E-Mail: jrubich@insights2action.com
Website: www.insights2action.com
Contact: Jon Rubich, President

Insights2Action’s  three areas of focus are Category Management, Pricing and Business Forecasting 2015.  Insights2Action has worked with both resellers and manufacturers to create “Best-in-Class” approaches to category management in the areas of : plan development, category management training, research, organizational optimization and tool development in the aftermarket.  Insights2Action has also partnered with Retail Insights, LLC to bring Retail Retriever, a reseller sourced price shopping tool to the aftermarket.  Forecasting 2015 provides forecasting solutions based on the identification of category drivers through a sophisticated review of consumer facts and sales data.
THE NPD GROUP

820 Gessner, Suite 830

Houston, TX 77024

703-376-6272

Fax: 703-376-6244

E-mail: steve_flavin@npd.com
Website: www.npd.com

Contact: Steve Flavin, Vice President Business Development

NPD Automotive, the automotive products-tracking division of The NPD Group, provides sales and marketing information for the automotive aftermarket industry. NPD’s diverse portfolio of services
THE PARTNERING GROUP

10 Trailbridge Drive

Cincinnati, OH 45241

523-984-4331

Fax: 513-984-4385

E-mail: bmorgan@thepartneringgroup.com
Website: www.thepartneringgroup.com

Contact: Bill Morgan, Managing Partner

TPG, the recognized leader in Category Management, is author of the ELR Guidebook and ELR for Application Parts, and can support complete supplier, wholesaler and retailer category management capability development. TPG’s manufacturer and retail practices focus on corporate strategy development, strategic customer/supplier management, related training and organization transformation.

R.L. POLK & CO.

26955 Northwestern Highway

Southfield, MI 48034

248-728-7246

E-mail: scott_huston@polk.com
Website: www.polk.com
Contact: Scott Huston
Polk’s aftermarket intelligence offers companies a better game plan to make better business decisions. From analytical consultation, statistics, vehicle histories, database marketing services and more, Polk offers inventory management and target marketing solutions that are unique to the motor vehicle industry.

